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CUSTOMER ENGAGEMENT

Efficient solution for increasing engagement
and motivation of customers



BUSINESS
CHALLENGES

People have to process tons of information every day. This creates a challenge
for our concentration: how can we recognize and choose only the key issues?
Our cognitive process is limited, thus allowing us to receive only the information
which is somehow different or special for us. Consequently, gaining the atten-
tion and loyalty of a customer is a very difficult problem. In fact, it is a battle of
engagement, so companies must drive business in a new way. Gamification is
based on proven psychological, sociological game mechanisms that improve
engagement of customers by creating amazing adventures.
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SYSTEM
ARCHITECTURE

Comarch Customer Engagement is a tool that comprehensively allows the
user to increase customer motivation and commitment. User is enabled to
increase engagement of the customer by defining and setting up conditions,
achievements, and games rules and connecting them together to create a
rich user experience. Main elements of our architecture provides a complex
solution based on the most efficient components such as rules engine, notifi-
cator, events queue, user cache.
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SOLUTION
OVERVIEW

Comarch Customer Engagement introduces innovative methods of con-
sumer motivation and offers a variety of fully customizable plugins that
make it easy to reward users, drive wanted behaviors that occur at each
stage of the customer journey and promote friendly competition within
your brand. The solution helps companies engage customers throughout
their entire experience with the brand on websites, mobile applications or
social networks.
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KEY BENEFITS

For program operators:
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Deep insight into customer’s preferences

Engagement of users through challenges

Greater involvement and engagement of participants

Creating deep interactions between the brand and customer

Flexible and varied promotions for badges and points

Enriching customer experience

Targeted offers for each customer based on their preferences and
previous activities, such as booking, search or transaction history

Detailed analysis of the members’ data for business insight

Simple and user-friendly interface

Targeted and personalized feedback for users in the form of
notifications

More invaluable customer advocates

Free advertising in a form of social media impressions
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ABOUT COMARCH

Comarch has over twenty years of experience in designing, implementing and integrating state-of-the art IT solutions.
The most important aspect offered to the largest enterprises is a comprehensive suite of IT solutions and professional
services: which can help to build and manage loyalty programs, create rich consumer experiences and personalized
interactions across multiple touch points, automate marketing processes and, finally, boost profits. Our software
supports the entire loyalty value chain. Comarch has multi-industry experience, gained through work with over eighty
clients, including FMCG companies, telecoms, financial institutions, travel companies and many more, such as JetBlue
Airways, Heathrow Airport and BP. The offer also includes big data analytics and innovative customer engagement
systems based on gamification, which increase profits and strengthen relationships between customers, partners
and the brand.
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